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Research Questions                                                  Interview Questions         
What is the perception of management 
and union representatives within the 
auto industry regarding globalization 
serving as a catalyst to implement new 
human resource strategies? 
 
What is the perception of the hourly 
work force regarding their role in the 
corporate/union culture that has 
developed in the domestic auto 
industry?  
 
What is the perception of the hourly 
work force regarding the implementation 
of industry changes that could impact 
their livelihood and lifestyle?   
 
What is the perception of management, 
union and hourly work force regarding 
the implementation of new personnel 
development strategies (for example, 
learning and motivation, etc.) designed 
to insure the survival of the domestic 
auto industry in a global environment?  
Describe your perception of the overall 
culture of the auto industry. 
 
What is your perception of the 
leadership of the auto companies? 




What is your perception of the 
functioning of the union and its 
leadership? 
International leadership? 
Local union leadership? 
 
What is your perception of the hourly 
work force? 
 
What would you do, if anything, to 
improve the functioning of the industry? 
 
What do you see for your future if you 
























































































Salary    55.7  32.5  2  2  2  2  0  4 
Hourly    54.3  23.2  2  2  3  1  1  3 
Union  58.5  23.9  2  2  1  3  1  3 










































Category  Date of Birth  2000  2002  2003  2004  2005  2006 
Veterans  1922‐1942  8%  7.4%  5.2%  4.3%  4.4%  4.1% 
Boomers  1943‐1962  65%   64.8%     61%  60.1%     62%  65% 
X’er’s  1963‐1982  27%  27.7%      33%  35.5%  33.5%   30% 
Next’ers  1983‐2002  0%  0%  0%  0.1%       0%  0% 

































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































55  15.0  F  C 
9/11 at 
1:30 pm 
Rescheduled for 9/13 /Dining Room / 
Home / JG 
 
